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Note: All numbers are percentages unless otherwise noted. Rows/columns may not total 100%
due to rounding. The questions were included as part of a larger survey conducted by NORC’s
AmeriSpeak Omnibus Survey in March 2025 (Wave 1.0325.1), a bi-weekly, multi-client, shared
cost, quantitative survey instrument designed to collect data from a nationally representative
sample of Americans aged 18 years old or older.

Respondents were recruited from NORC’s AmeriSpeak Panel, which includes a random
selection of U.S. households invited to join using the NORC National Sample Frame, which uses
mail notifications, telephone interviews, and in-person field interviews to recruit panel members.

Data are weighted to the latest Current Population Survey (CPS) benchmarks developed by the
U.S. Census Bureau and are balanced by sex, age, education, race/ethnicity, and region. The
design effect, margin of error, and response rate summary for this wave are included below.

Released sample: 7,538 DEFF|MOE
Completes: 1,128 EN Sample|1.82 |3.94%

Recruitment rate: 26.1%
Retention rate: 77.8%
Completion rate: 15.0%
AAPORS response rate: 3.0%

NEWSFREQ.

Typically, how often do you access news? By news we mean national, international,
regional/local news and other topical events accessed via any platform (radio, TV, newspaper or

online).

More Between Between Oncea 4-6 2-3 Oncea Less Less Never
than 6and 10 2and5 day daysa daysa week often often

10 timesa  times a week  week than than

timesa day day oncea oncea

day week  month
5 8 36 23 4 6 6 4 3 6




NEWS_LITERACY.

Please answer whether the following are true or false to the best of your knowledge.

True False Don’t know

A. Public media such as PBS and NPR depend 30 40 30
primarily on advertising for financial support.
[FALSE]

B. Social media companies make money by collecting 76 8 16
user data and selling targeted advertising. [TRUE]

C. To operate in the U.S., news reporters must be 19 27 54
licensed by the Society of Professional Journalists.
[FALSE]

D. News coverage of election campaigns rarely 51 20 27
centers on in-depth analysis of where candidates
stand on the issues. [TRUE]

29 ¢¢

E. Having lots of “likes,” “shares,” or comments 6 79 15
means a news story is credible. [FALSE]

F. Only verified stories appear on Google News. 8 61 30
[FALSE]
G. Alocal journalist is more likely to write a story 66 11 22

about a city council election than an election in a
foreign country. [TRUE]

H. Employees at social media companies verify all 6 73 20
news before it shows up on their platform.
[FALSE]

Number of correct questions answered:

0 1 2

Among all 7 3 7 10 15 16 20 15 8
respondents
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Al_USE.

The following questions refer to Generative Artificial Intelligence (Al) tools, including Al
chatbots, which refer to the use of advanced computer systems to perform tasks such as
automated writing or analyzing large datasets. Examples of generative Al tools include
ChatGPT, Google Gemini, Microsoft Copilot, Meta Al, Grok, and DeepSeek.

How often, if at all, do you typically use Al tools or chatbots for any purpose?

Daily Weekly Monthly Onceor Never Don’t | have notheard

twice know  of these tools

Among all 7 12 7 18 40 11 5
respondents

18-29 5 17 8 22 33 8 6

30-44 9 14 11 22 33 8 3

45-59 12 11 7 17 36 13 2

60+ 3 6 4 12 53 12 9

No HS 5 12 6 20 38 11 3

diploma

HS grad or 7 8 3 16 44 16 7
equivalent

Some 5 10 8 16 42 12 5
college/AA

BA+ 9 16 11 21 35 5 2




Al_EMOTIONS.

How strongly do you feel each of the following emotions when you think about Al?

Notat  Alittle Somewhat Very

all strongly  strongly strongly
A. Angry 55 22 14 9
B. Hopeful 42 33 18 5
C. Fearful 30 33 23 13
D. Intrigued 31 34 22 12

Summary for percentage feeling positive (hopeful/intrigued) or negative (angry/fearful)
“somewhat” or “very strongly”

Neither positive Both positive Only Only
nor negative and negative negative  positive
emotions emotions emotions emotions

Among all 36 18 24 21
respondents
Among those who 43 13 32 11
have ‘never used’ Al
Among those who 29 21 22 29
use Al occasionally
Among those who 27 18 15 40

use Al “daily’ or
‘weekly’




AINEWS_PREVALENCE.

Thinking about news media in general in the US right now, how often, if at all, do you think they
currently use Al to do any of the following?

Always Often Sometimes Rarely Never Don’t

know
A. To make (_:harts and 6 32 26 5 10 19
infographics
B. To turn \_/vritten_ articles 30 27 5 10 21
into audio or video (or
vice versa)
C. To create images where 6 o5 30 9 11 18
real photographs are not
available
D. To write the text of 5 27 34 7 8 19

articles




AINEWS_CONFIDENCE.

How much or how little confidence would you say you have in news organizations using Al to
do any of the following?

A great Some A little No Don’t
deal of  confidence confidence confidence know
confidence at all
A. To make c.:harts and 6 27 o5 21 20
infographics
B. To turn \_/vritten_ articles 7 29 2 23 21
into audio or video (or
vice versa)
C. To create images where 5 16 o5 32 20
real photographs are not
available
D. To write the text of 4 16 29 30 19

articles

AINEWS_DISCLOSE.

How important, or not important, is it for news organizations to disclose or label using Al when
doing any of the following—even when reporters and editors are verifying information to ensure
facts are accurately represented?

Very Somewhat  Not very Notatall Don’t
important  important important important know

A. Writing the text of news 52 20 7 5 14
stories

B. Creating infographics 45 23 3 7 16

C. Editing photographs 56 15 8 6 14

D. Translating text into 16 23 8 8 14

different languages




AINEWS_GUIDELINES.

Which of the following comes closest to your view around how news organizations should
approach Al?

News organizations News organizations News Don’t
should prioritize should only use Al if organizations know
experimenting with they establish clear should never use
Al even if it means  ethical guidelines and Al under any
making mistakes policies around its use circumstances

Among all 2 58 20 19
respondents

Among those who 2 56 27 15
have ‘never used’ Al

Among those who 2 64 17 18
use Al occasionally

Among those who 5 74 11 10
use Al ‘daily’ or
‘weekly’

Among those with 3 42 19 36
low news literacy (O-
4 correct)

Among those with 2 65 21 12
medium news
literacy (5-6 correct)

Among those with 1 76 19 3
high news literacy
(7-8 correct)




AINEWS_CHATBOTS.

Some news organizations have created tools that allow readers to get information by chatting
with a virtual assistant or digital chatbot that delivers Al-generated answers from previously
published reporting. Which of the following comes closest to your view about such tools?

Among all
respondents

Among those who
have ‘never used’ Al

Among those who
use Al occasionally

Among those who
use Al ‘daily’ or
‘weekly’

Among those with
low news literacy (0-
4 correct)

Among those with
medium news
literacy (5-6 correct)

Among those with
high news literacy
(7-8 correct)

I might use a tool like this | would only use a tool | have no
even if it sometimes made like this if editors verified interest in
mistakes when interpreting information in the answers using a tool
the language in previously to ensure it accurately like this to get
published reporting represented the facts information

10 39 49

4 30 65

14 51 34

23 49 27

9 35 54

9 46 45

15 38 47
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